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Who?    Why? 
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Where / Which Channels 
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DIRECT INDIRECT 

How do we engage? 
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Sports Enthusiast 

Health Professionals 

Dairy Sceptics 

Let’s focus on 3 key audiences….. 
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Sports Enthusiast 

Working  36.2% 
Students  32% 
Full time HK 26.4% 
 
Average income €27,643 

Dublin (all areas) 30% 
Rest Of Leinster 25% 
Munster  29% 
Connacht/Ulster 16% 

Working Status Location Demographics 

611,000 adults 
 
58% :   42% 
Male:  Female 
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Sports Enthusiast 
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Delivering Year 1 of the Dairy Benefits Strategy 
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8 Rules of Communication 

1. Target the Sports Tribe & tailor the message 

2. Align the dairy benefits to their goals 

3. Select the facts that matter 

4. Provide reference points that help explain 

5. Challenge & Provoke 

6. Transparency builds credibility 

7. Talk numbers & give specifics 

8. Cultivate “Devotees” as champions 
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Milk & Sport 
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New Resources in 
association with 

Partnership for Credibility 
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Consumer Booklet 
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Engage in the Consumer Space 
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The Athletes  

• Davey Oliver Joyce – Olympic Boxer  

• Ellen Keane – Olympic Paralympic Swimmer 

• Gary & Paul O'Donovan – Olympic Rowers  

• Eve McCrystal & Katie Dunleavy Para-Cyclists  

• Ollie Dingley - Olympic Diver 

• Natalya Coyle – Olympic Modern Pentathlon  

Engage in the Consumer Space 



ndc.ie 

Engage in the Consumer Space 
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Engage in the Consumer Space 
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Engage in the Consumer Space 
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Attitudes  
to dairy 
(GPs) 
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• While they consider this a complex area: 

– Changes a lot? 

– What is significant or unimportant? 

 

• Few have considered CPD. 

 

• Most resort to general perspective influenced by 
consumer health zeitgeist. 

– Operation Transformation et al 

 

• As a result if GPs do make diet and nutrition 
recommendations they are linked with: 

– specific patient groups  

– specific products 

GP Perspective on Diet & Nutrition 
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GP information sources 

Popular culture UK/USA medical websites 

• Operation Transformation 
regularly referenced. 

• Need to keep up to speed with 
what patients are hearing. 

• Also NB much of GP perspective 
on diet and nutrition arises from 
attitudes shared with general 
public  

 Including inaccuracies, 
assumptions and out of 
date information. 

• More specific focus on recognised 
websites. 

• Sought out for additional 
information to support thinking on 
diet/nutrition. 

• Some simply use Google Search. 

• Many feel obliged to use this to 
deal with patient queries. 

Medical publications/ 
journals 

• Peer reviewed, independent 
research always cited as their 
preference. 

• However, NB all prefer to read the 
study summary (ideally prepared 
by another doctor) rather than the 
detailed report. 



ndc.ie 

Some dairy 
high in 

saturated 
fat – raising 
cholesterol  

Non-human 
source 

Marketing of 
new 

alternatives 

Personal 
taste can 
impact 

Broad range 
of vitamins 

and 
minerals 

Good for 
bones/teeth 

(growing 
kids) 

Source of 
protein 

High quality 
product.  
Global 

reputation 

Important 
industry in 
Ireland! 

• Butter 
and 
cheese 
especially 

• Triggering 
allergies? 

• Non-dairy 
options 
better? 

• Protein 
milk 
(fad?) 

• Probiotics 
divide 
opinion 

• Hate 
taste of 
milk etc. 

GP’s Attitude to Dairy  
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Older GPs Younger GPs 

• Mores sceptical and critical of 
source of information. 

• Look for who is sponsoring the 
group discussions. 

• Most likely to express cynicism 
about health claims for cheese in 
context of NDC support. 

• More open to ‘vested interests’ 
(recognise they support CPD 
already). 

• Recognise that pharma is involved 
at some level in ”all” medical 
events/programmes: “t’s a 
commercial business” 

• Nevertheless, they look for 
independent research to support 
key information. 

Pharmacists 

• CPD is a new interest area. 

• Relatively open to support of CPD 
key ‘vested interests’. 

• Doubt they are the most relevant 
audience. 

• No tangible issue to NDC etc. 
sponsoring meetings. 

GP’s Attitude to general nutrition information  
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2500  General Practitioners 

750  Registered Dietitians 

250  Nutritional Scientists 

250  Sports Scientists and Physios 

Engaging with Health Professionals 
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• Located at the National Orthopaedic Hospital (registered charity) 
 

• Support directly impacts patient care and outcomes e.g. 2016 new 
scoliosis corrective surgery equipment 
 

• Plaque going up at hospital reception with NDC named as a sponsor 
 
• PR programme on the NDC & Cappagh partnership 
  

 
 

Engaging with Health Professionals 
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1. HP Symposium  2. Booklet dissemination  3. New Patient 
Booklet 

 

• Good nutrition for 
Musculoskeletal Health  

• Input by Cappagh 
Dietitian 

• Endorsed by Cappagh 
Hospital 

• Nutrition improving 
Orthopaedic Outcomes 
 

• Surgeon – Physio/Nurse 
- Dietitian 

Cappagh Hospital 
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Engaging with Health Professionals 



ndc.ie 

Engaging with Health Professionals 
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Dairy Detractors 
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Dairy Detractors 
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E-Book Launched 29th March 2016 

Targeted: up to 600 Twitter 
users – 254 downloads 

 
• Journalists  
• Food-bloggers  
• Media friendly health professionals 
• Key opinion leaders on twitter 

Dairy Detractors 
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Dairy Detractors 
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Dairy Detractors 
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Dairy Detractors 
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Thank you 


